Advertisement #1:  Cellophane Bread (1950)


Who is the audience?  










How does the ad try to persuade the consumer? 






























What does the ad suggest it will do for the buyer? 





























How convincing would the ad have been when it was published do you think? 





































How convincing would the ad have been today? 
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Advertisement #2:  Fry’s Cocoa (1940’s)

Who is the audience?  










How does the ad try to persuade the consumer? 






























What does the ad suggest it will do for the buyer? 





























How convincing would the ad have been when it was published do you think? 





































How convincing would the ad have been today? 










































Advertisement #3:  Coke (1953)
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“Mom, Dad, 1 love you. Forgive me?” Those were
the last words spoken by seventeen-year-old
Becky Bell. She died in ber hospital bed seconds
Lator. Both her parents were at her side.

Afew days after Becky passed away, the coroner
called the Bells: “Vour daughter died of an illegal,
botched abortion; dirty instruments
had been used” The grieving Bells
were horrified. How? Why?

In Indiana, as in the majority of
states, the law requires teens (0 g0 (o
their parents or court before they
ean got an abortion.

Becky was t0o ashamed to involve
her parents, even though she came
from a warm, caring household.

‘Some teens must overcome far more
than shame and embarrassment.
Too many already face abuse, violence
and incest on a daily basis. Parental involvement
Laws only serve to deepen their desperation.

The examples are endioss. A thirteen-year-old
in Massachusetts was raped by her mother's

rebecca

boyriend. She'got pregnant. Compelled by state
law, she informed her mother. Her mother called
her a slut and threw her out of the house.

A crisis center counselor recalls getting
a call from a distressed sixteen-year-old who
was (00 afraid to confront her parents with her

> o

pregnancy. She had her boyfriend
punch her in the stomach i
attempt to abort, She began hemor-
rhaging. She refused to go to the
hospital until she was promised
that no one would notify her

parents. Dying was less scary
than involving them.
Parental involvement laws dor' help.
|| tamitios. They harm young women.
The current administration is intent

BELL

on eroding the reproductive rights of
both teens and women in general.
Please support our efforts to proteet teens and
others from dangerous, anti-choice lws. Please
support the ACLU. For more
wwwaclu.orgfreprofreedom.

formation, visit

civil

american
125 Browd Street, 18¢h floor,

libertie uni
NY, NY 10004 www.aclu

on





Who is the audience?  










How does the ad try to persuade the consumer? 






























What does the ad suggest it will do for the buyer? 





























How convincing would the ad have been when it was published do you think? 





































How convincing would the ad have been today? 










































Advertisement #4—Pro-Abortion (2006)
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Who is the audience?  










How does the ad try to persuade the consumer? 






























What does the ad suggest it will do for the buyer? 





























How convincing would the ad have been when it was published do you think? 





































How convincing would the ad have been today? 
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