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Journalism

As we’ve talked about, there are a variety of different forms of advertising and strategies that companies will try to use in order to convince you to buy their product or service.  Sometimes these attempts are legitimate, but often they will appeal to your emotional/irrational side in order to make you purchase the item on impulse.  Also, when you looked at the four sample ads and analyzed them, you hopefully noticed that advertising has changed throughout history and what may have persuaded someone twenty years ago, might not have the same effect today. 

You may choose to work in groups of up to four people.  You will select a product or service (it can be specific like Ford trucks or it can be general like beauty products) to analyze how this advertising campaign has changed throughout the last century.  Below are the basics for the project: 


1.
You will create a PowerPoint or poster presentation that you will present 


to the class.  (If you have never used PowerPoint you should opt for the 


poster).  


2.
You will select a series of advertisements that span at least twenty years (it 

can be longer if you wish). Again, you can choose one specific item or you 

can choose a general category of item to analyze. 


3.
Choose between 3-5 advertisements for your product that represent a span 


of several years.


4.
As you analyze, you will focus on trying to determine the following 


information: 




Audience



*  
Who is the target audience for each ad you examine? 




*  
Has the target audience changed over the time period you 




are examining? 




*  
Why was this target audience selected? 




Ways of Persuading



*  
In the ads you examine, what are the ways this company 




attempts to persuade the consumer to use/buy their 





product? 




*  
How has the means of persuasion changed throughout 




time?  In other words, look at the ways in which the 




company marketed its product and how they have adapted 




in order to meet the demands of the modern consumer. 




*
Are there any of the logical fallacies we discussed in your 




notes present in their advertisements? Especially look for 




the ways the advertisements reflect the cultural values of 




the society.  (Remember the ad with the cooking class that 




targeted itself toward the housewives only?)




Recommendations for Company



*
After analyzing several of the advertisements for this 




company or product, think of ways in which this company 




can improve their advertisements.  You will give them 




specific suggestions for how they can persuade the typical 




Oil City resident. 




*  
You may also want to suggest ways that this company can 




broaden their consumer base.  So instead of the company 




simply targeting men, for instance, how could they branch 




out and also try to convince women to purchase their 




product?

How to Find Advertisements

1.
The easiest way to find advertisements is to search under the Google 


image search engine


2.
You can also try searching on the company’s website for a history of their 


advertisements. 


3.
You can look in newspapers and magazines for contemporary ads. 

Other Tips

* 
You should print or clip the advertisement to show your classmates. If the 


ads is from radio or television you should carefully describe it during your 

presentation so you classmates can get a sense of the ad. 


*
Be wise in selecting who you will work with (you can obviously chose to 


work by yourself if you wish).  This is a one-for-all grade.  If someone 


isn’t doing any work for you group, it’s up to you to either ask the person 


to leave your group, or make up his/her work. 
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